Click any field and type. The light grey guidance text is replaced automatically. Save the file and send it back.

(@)

1

o

2

o]

3

a

o

o

5



06 LOGOS WE DISLIKE — and why

Just as useful as the ones you like: it saves a round of revisions.

07 WORTH KEEPING from the current identity — colours, symbols, equity

What do customers already recognise you by? Write “nothing” if you are starting clean.

08 WHERE THE LOGO MUST WORK — every real touchpoint, and the smailllest size

Website, favicon, vehicle, signage, workwear, invoice, stamp, embroidery... and the smallest size it ever appears at.

09 DELIVERABLES NEEDED — files, variants, formats

Vector sources, colour + monochrome + inverse versions, favicon, social avatars, print-ready data.

70 DEADLINE — and what is driving it

The date, and the real reason behind it: trade fair, launch, rebrand rollout, tender.

17 BUDGET BRACKET

A range is enough. It defines the scope, not the quality.

172 FINAL APPROVAL — everyone with veto power

Names and roles. One decision-maker keeps the schedule; a committee doubles it.

Send it back and we'll take it from here

We reply within one business day.
malbar@gmail.com - +420 722 006 833 - malbardesign.com
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