
B R I E F

Logo Design Brief
Twelve questions that set the direction of your identity

Answer them plainly and specifically. A sharp brief is the difference between two strong directions and ten guesses — and it is
the fastest part of the whole project.

How to fill it in
Click any field and type. The light grey guidance text is replaced automatically. Save the file and send it back.

COMPANY NAME DATE

01 WHAT WE DO — in one plain sentence

02 OUR 3 KEY CUSTOMERS — who they are, where they meet our brand, on what device

03 TOP 3 COMPETITORS — and what their logos get right

04 THE FEEL — 3 adjectives we want / 3 we reject

05 LOGOS WE ADMIRE — 2–3, and why (one sentence each)
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06 LOGOS WE DISLIKE — and why

07 WORTH KEEPING from the current identity — colours, symbols, equity

08 WHERE THE LOGO MUST WORK — every real touchpoint, and the smallest size

09 DELIVERABLES NEEDED — files, variants, formats

10 DEADLINE — and what is driving it

11 BUDGET BRACKET

12 FINAL APPROVAL — everyone with veto power

Send it back and we'll take it from here
We reply within one business day.
malbar@gmail.com   ·   +420 722 006 833   ·   malbardesign.com

ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789 .,:;!?()[]{}/\-_—–·+*=&%@#$€£"'`~^<>|áčďéěíňóřšťúůýžÁČĎÉĚÍŇÓŘŠŤÚŮÝŽäöüßÄÖÜ
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789 .,:;!?()[]{}/\-_—–·+*=&%@#$€£"'`~^<>|áčďéěíňóřšťúůýžÁČĎÉĚÍŇÓŘŠŤÚŮÝŽäöüßÄÖÜ
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdefghijklmnopqrstuvwxyz0123456789 .,:;!?()[]{}/\-_—–·+*=&%@#$€£"'`~^<>|áčďéěíňóřšťúůýžÁČĎÉĚÍŇÓŘŠŤÚŮÝŽäöüßÄÖÜ

MalbarDesign®  ·  malbardesign.com Page 2 of 2


	company_name: Your company Ltd.
	brief_date: DD.MM.2026
	q01: No jargon: what you sell, and to whom.
	q02: 1) …  2) …  3) …   Role, industry, where they see the logo (website, invoice, vehicle, signage) and on what screen.
	q03: Name, link, and one honest sentence each — what works, even if you dislike them.
	q04: WANT: …, …, …        REJECT: …, …, …
	q05: From any industry. Say what exactly you admire — the shape, the colour, the simplicity.
	q06: Just as useful as the ones you like: it saves a round of revisions.
	q07: What do customers already recognise you by? Write “nothing” if you are starting clean.
	q08: Website, favicon, vehicle, signage, workwear, invoice, stamp, embroidery… and the smallest size it ever appears at.
	q09: Vector sources, colour + monochrome + inverse versions, favicon, social avatars, print-ready data.
	q10: The date, and the real reason behind it: trade fair, launch, rebrand rollout, tender.
	q11: A range is enough. It defines the scope, not the quality.
	q12: Names and roles. One decision-maker keeps the schedule; a committee doubles it.


